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Who are you? 

Name? 

 

What do you do? 

 

What have you been up to for the past few 

months? 
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This Workshop 

Asking for what you want 

 

Waiting isn’t enough 

You have to go and ask 

Self promotion 

Writing convincing applications  

Putting yourself in the spotlight 
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Don’t look at me 

Asking for what you want 

 

Waiting isn’t enough 

You have to go and ask 

Self promotion 

Writing convincing applications  

Putting yourself in the spotlight 

 

 

 Why is it hard? 
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Why it can be hard 

Seen as big-headed 

 

Cultural 

 

Risky 

 

Pushy 
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A more positive spin 

The past few month 

 

What are 1-2 achievements 

 

How would you weave them  
into your story? 

 

Try it out 
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Some strategies 

Your web-page 

 

Do a vanity search 

 

Borrow from good examples 
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Some strategies 
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Some strategies 

Your bio 

 

Create a short introduction for yourself 
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Some strategies 

Get some 

photos 



27 Jan 2011 

Vol 469 - Nature 

7 Apr 2011 

Vol 472 - Nature 

7 Jul 2011 

Vol 475 - Nature 

Your publications 
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Some strategies 

Your publications 

 

Tell people (twitter!) 

 

Tell your students 

 

Send to key citations 
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Some strategies 

Simon Chapman 

University of Sydney 



Professional Journals 

WHY? Impact 

Knowledge-transfer 

Communicate results 

 
Profile 

Networks 

Fun! 



Professional Journals 

Different type of writing 

 • Non-academic audience 

 

• More accessible language 

 

• More emphasis on impact and outcomes 

 

• Less detail about statistics 



Other academic fields 

WHY? Cross-disciplinary links 

Collaborations 

 

Broad based conferences 

Multi-disciplinary projects 

HOW? 



The Public 

WHY? Profile 

Enjoyment 

 
Newspapers  

TV, Radio 

New media 

HOW? 



Getting Media Attention 

What are you currently researching? 

 

How will the media find out about it? 

 

Media Office (News and Media) 

 

ExpertGuide 
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Case Study 

The Imposter Syndrome 

Interviewed one woman 

- Athena Swan rep 

 

 

 

 

 

 





A journalist calls: 

What will you do? 

Buy some time 

“I will call you back in 20 minutes” 

Get some information 

What media? 

What angle? 

It’s always urgent 

 



A journalist calls: 

Contact PR? 

Work out your message 

2-3 key points 

Quotable phrases – stories 

Cut out detail 

 



A journalist calls: 

Stay on message 

Avoid traps 

 



Newspapers 

Not much control of what happens to 

your words 

 

Headlines are not written by the 

journalist 

 

Don’t get to edit your piece 





Radio 

Prepare yourself 

 

Conversation 

 

Stick to message 



TV 

Short grabs 

 

Visual – things to see 

 

Advice on dress 

 

PR help - practice 

http://www.youtube.com/watch?v=Ba6DCGwvLJk


TV 

Short grabs 

 

Visual – things to see 

 

Advice on dress 

 

PR help - practice 
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Some strategies 

The Media! 

 

Your PR department 

 

What’s hot? 
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The Media! 

 

Your PR department 

 

What’s hot? 
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Some strategies 

Going to conferences 

 

Big names 
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Some strategies 

Brag file 



Engagement Activities 

Presentations  

Festival of ideas 

Libraries 

Museums 

Workshops 

Open days 

Café Scientifique  Time and effort 

http://cafescientifique21.blogspot.com.au/
http://cafescientifique21.blogspot.com.au/


New Media 

Web pages 

Blogs 

Twitter 

Social networks 

Facebook, Linkedin, Academia, 

ResearchGate 

Youtube 

Slideshare 

Scribd 

Your digital footprint 



Web pages 

Links – Robinson – IPAS   

Biographical information 

Publications  
List 

Copies 

Research interests 

 

Links to books, blogs 

http://www.adelaide.edu.au/robinson-institute/
http://www.adelaide.edu.au/ipas/


Web pages 

Links – Robinson – IPAS   

Biographical information 

Publications  
List 

Copies 

Research interests 

 

Links to books, blogs 

http://www.adelaide.edu.au/robinson-institute/
http://www.adelaide.edu.au/ipas/






Blogs 

Conservation (Prof Corey Bradshaw, Adelaide) 

The Grammar Gang (UniSA)  

Don’t Forget Your Shovel (Archaeology ) 

 

Word Press 

 

Conversations with like minded people 

http://conservationbytes.com/about/
http://thegrammargang.blogspot.com.au/
http://dontforgetyourshovel.com/
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Twitter 

Simon Chapman 

University of Sydney 



Social Networking 

Facebook 

 

 

 

 

 

 

LinkedIn 

Academia.edu 

ResearchGate Public and permanent 
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Break 

Five minutes for a quick break 
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Asking 

Situation:  

The Division has been asked to nominate 

someone for an important role. You thought you 

would have been asked. But instead you’ve just 

heard that someone else’s name has been put 

forward. 

 

Feelings:  
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Situation:  Name not put forward 

Feelings:  

ANTs 

Automatic Negative Thoughts 

Missing out 



ithinkwell.com.au 

CBC exercise 

Thoughts   Challenges 
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The Imposter Syndrome 

• That feeling that you’re 

just one step away from 

being found out as a 

complete fraud! 

 

• The Fraud Squad 
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How would you ask? 

You’ve decided to go and 
ask for something. 

 

How would you do it? 
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Formal Applications 

I was involved in … I played a leading in  … 

 
The team … I … 

 
We ran a course … I led the development 

and delivery of … 

 
There was positive 

feedback. 
The reaction was  
overwhelmingly favourable, 
for example… 

 

I did my job I initiated … 
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Get the profiles 

Look at successful applications 

Show a draft 

Enlist supporters 

Formal Applications 
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The spotlight 



Your Strategy 



Your Strategy 

Why? 

Time? 

Which medium? 

How you will develop skills? 

 



Your Action 

What can you do asap? 

 



 

Most Useful 


